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Dear reader
Rules make up a big part of our lives, regardless 
of whether we are talking about our daily activi-
ties or about sports.  There are many unwritten 
rules that we follow every day, consciously or 
unconsciously.  This includes the general rules 
of politeness, consideration for each other and 
patience.   This is an individual matter and 
everybody has his own criteria, since there is no 
punishment for breaking such rules. 

Juridical powers create all kinds of other 
rules and laws that the citizens must follow, as 
we say in Icelandic: “With laws you can build a 
country.” 

Sports fall under the rules that the different 
federations for each sport create about every-
thing that regards that sport and its competi-
tions.

Competition rules of horsemen in Iceland 

Until now, Icelandic horsemen have been governed 
by relatively simple competition rules.  Most rid-
ers, both beginners and experienced riders, have 
been able to get through a competition without 
much trouble, even though one or two things 
might have made their lives more complicated.    
A good example about rules that have often 
been changed is the arrangement of each per-
formance in the Gæðingakeppni.  There are 
rules about how to enter the ring, how to turn 
around and where, and all of a sudden there 
was even something that was called “trans-
fer rounds”, when someone rides in the com-
petition ring without the horse being judged.  
In former years, there has been a lot of discus-
sion at the meetings of LH (The Horsemen’s 
Association) about leg equipment, but lately we 
have not heard much about this topic. 

FIPO rules 

In the equestrian sports, it was a problem when 
Icelanders followed rules that were different from 
those in the other FEIF countries.   We simply 
had to adopt the FIPO rules, in order to be in an 
equal position when results were compared and 
assessed, as is done on World Ranking Lists.  Also, 
it was difficult for Icelandic riders to find them-
selves in an unknown legal environment when 
they participated in international competitions.  
The international law is a big and comprehensive 

document.  There are many guidelines, but also 
many real rules and bans.  It is said that what 
is not specifically allowed in the FIPO rules, is 
banned.   Many of these rules have been made 
after some observant horsemen, experienced 
and clever competition riders, have turned up 
at the World Games with a new idea, something 
people considered to be in the grey area.   In 
such a case, people discuss this at the next 
meeting and create rules that should prevent 
such a thing from happening again. 

Setting rules...

It is natural that people react, when they witness 
something out of the ordinary, when methods are 
not considered horse-friendly, or when people are 
riding horses that are not healthy.  Then, laws and 
rules are created about such cases and people 
decide on a consequence for breaking these rules.  
In the heat of the game, the way these things 
are worded can become too generalized.  Those 
who create the rules find it easier to set one rule 
that includes all the bad possibilities, rather 
than making a long list with a precise descrip-
tion of each item, making it possible to sort the 
offences according to their seriousness.   It is 
easy to ban all changes to the looks of a horse in 
one sentence, after someone has, for example, 
brought a coloured and shaved horse to the WC.  
But this leaves the question: what changes the 
looks of a horse and what does not? 

...interpreting rules

According to the rules, a horse that is presented 
for competition or judgement, must be healthy.   

Everybody agrees to this, nobody wants to 
see or know about a sick horse under saddle. 
However, if there is any doubt in such mat-
ters, the decision should always be made by a 
veterinary surgeon. We must avoid fanaticism 
in the assessment of injuries.  There must be a 
difference between a small scar on a horse’s skin 
and an injury that makes it impossible for the 
horse to perform or that troubles him in any way. 
Let us hope that those people we have entrusted 
with this responsibility, those who are supposed 
to interpret the competition rules, will have the 
integrity to do their jobs carefully, righteously 
and without fanaticism. 

Trausti Þór Guðmundsson 
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